
 

PM Trudeau Inspires Passion on Gender Issues in America 

The feminist prime minister of Canada has done the near impossible during his visit to 
the US where we thought gender issues were put in the back burner.   

The Ottawa-based TrendifyLive team actively monitored public reaction to the recent 
US visit by Canadian Prime Minister Justin Trudeau and his meeting with US President 
Donald Trump. Using twitter activities, TrendifyLive monitored the nature and extent of 
the public engagement about the visit:  

 In recognition of Trudeau’s visit to the US, 20,000 tweets per hour were 
generated until 4pm on Monday, February13 when he completed his visit.  

 We estimate the total tweets about this visit to reach 300,000. 

 



 

Generally the twitter community posted positive responses, welcoming Prime Minister 
Trudeau and highlighting the historic friendship between the two countries. During this 
visit, Americans took to the twitter to give a maximum exposure to their issues, such as 
immigration ban, gender issues; etc.Our analysis shows that public response was 
overwhelmingly positive, appreciative and full of praise of the Canadian Prime Minister.  

 

In addition to #TrudeauMeetsTrump, there were about 1500 issues marked by various 
hashtages associated with the @JustineTrudeau Twitter account, including the following 

info graphics. 

 

 

The font size above shows the volume of conversations 

 

 

 



 

Great time for Women in entrepreneurship 

The twitter community was quick to react to the move taken by the two leaders to address the 
under-representation of women in entrepreneurship and business. This indeed is an issue 
whose time is well overdue and the positive response on twitter was evidence that the public did 
welcome the initiative to set up the Canada-US Council for Advancement ofWomen 
Entrepreneurs and Business Leaders. Indeed this is an issue that demands government 
intervention, given the persistent gender gap in ownership, capital access and under-
representation of women on corporate boards, as shown below. 

 Only 14.5% of directors of Financial Post 500 (FP500) companies are women, 
according to the CanadianBoard Diversity Council Annual Report (2012),  

 Nearly 40% of FP500 companies and close to half of publicly traded companies haveno 
women on their boards (Catalyst Census 2011). 

TrendifyLive analysis shows that, besides the two leaders, Ivanka Trump, daughter of the US 
President, had a role in this initiative which women in both countries have welcome as seen with 
several tweets.   

 “Empowering women in business spurs innovation and creates jobs – great discussion 
today with female executives on helping more women advance” Justine Trudeau 

 “Wonderful meeting with Canadian Prime Minister and a group of leading  CEO’s and 
business women from Canada and the United States.” Donald Trump 

  “A great discussion with two world leaders about the importance of women having a 
seat at the table.” Ivanka Trump. 



 

 
More Passionate discussions

 



 

Significant tweets supporting Women initiatives 

 

 

 



 

 

 

To conclude, twitter has proven an effective, quick and direct tool for public dialogue on 
the visit. The public was quick to take to tweets not only on the visit or the council for 
women entrepreneurs, but also on several others issues, exchanging opposing or 
supporting views. The tweets were diverse in subject, beyond the Prime Minister’s visit. 
Here, at TrendifyLive, we were impressed by the use of tweets in real time among 
Canadian and American citizens to discuss an important visit. 

 

 

 

 

 

 

 

 

TrendifyLive Inc is a high tech company in Ottawa, Canada. We have been identified by Invest 
Ottawa, City of Ottawa Innovation Team, Start Up Canada, Carleton University and local 
businesses as a promising start-up with a new and exciting product. Our Team develops and 
markets TrendifyLive twitter monitoring and measurement tool that allows clients to quickly see 
ranked and relevant insights/ opinions about their reputation on line and in real-time. We work at 
present time with municipalities, brand managers, public relation agencies, marketers and 
political campaigns. 

 

Not in one of those sectors? We are more than willing to explore opportunities to meet your 
needs! 
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